Department of Mass Communication & AD/PR
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502392 | Fi1=(Advertising) 3
502393 | T IAMG A LA 0] (Case Studies of Advertising) 3
502394 | F1eotB i &) (Advertising and Brand Management) 3
502395 | T HrH E2(Advertising Methodology) 3
502396 | AOX|AHBYA o] 2(Speech Communication) 3
502397 | T /28 =HIA | (Independence Study of Advertising I) 3
502398 | PRo]2(Theories of Public Relations) 3
502399 | 9171 2] &(Theory of Crisis Management) 3
502400 | PR7ZAM|912(PR Campaigns) 3
502401 | ¥4 0iA|E(Theory of Broadcasting Media) 3
502402 | & IAAAIO0WHSeminar of Visual Media) 3
502403 | W& AAAA 2(Broadceasting Industry Studies) 3
502404 | 2stA-L(Cultural Studies) 3
502406 | Al 7HGame Studies) 3
502408 | AtolHAHRYA o] M (Cyber Communication) 3
502409 | Qlej& el njt]ojAfoju(Interactive Media Seminar) 3
502410 | ¥4-Xd2] &AM 0] Seminar of Broadcasting Journalism) 3




502411 | =Y ED|f oA Eal &SN 0] Seminar of Print Media Journalism) 3
502412 | AX|AEDe]&A| o] Seminar of Political Journalism) 3
503228 | @& FZEI A=A AR 0] L Seminar of Visual Contents Production) 3
503348 | AB YA o] o]E(Communication Theory) 3
503349 | ASFYAH o] A HIH E(Research Method for Communication) 3
503350 | @435t AjojuHSeminar in Broadcasting) 3
503351 | YAMAIAF  Alo]u(Seminar in visual production) 3
503352 | AHAI3]Qt o]t o]2(Information Society and New Media Study) 3
503483 | ®F&-FAF ArAd A E(Theory of Broadcasting Industry & Policy) 3
503496 | ojAFo]=(Mass communication theory) 3
503826 | Al2Adg]&AN o] (Newspaper journalism seminar) 3
503827 | 1 AB]AE = 2(Advertising Consumer Behavior) 3
9 <uhxjabg>
503474 | 31 o]2(Advertising theories) 3
503476 | AOX|}t B & HHUA 0] H(Speech & persuasion Communication) 3
503477 | &1 A" 2(Advertising & Marketing) 3
503479 | %1 {12 (Theory of Effects of Advertising) 3
503480 | PR o]21} A2 (Theories & practice of Public Relations) 3
503484 | v}&JAF ZHI X 7|& AR MoJuSeminar of Television Production) 3
503485 | #}4-9H At o]2 AMjoJu(Seminar of Broadcasting Theory) 3
503486 | 0jtjolQt At3](Media & society) 3
503487 | &3} AMO]uH(Cultural studies seminar) 3
503488 | 23} 9 2(Qualitative methodology for analysis of culture) 3
503489 | ojgoj& sk Philosophy of media) 3
503490 | Ada]& 9] o]slj(Understanding Journalism) 3
503491 | ojgjo]AAlH(Media Policy) 3
503492 | 0] o]7dA|17d d(Media Economics and Management) 3
503493 | A2z 1¢E7H(Topics for Media Manager) 3
503494 | AH A}t R0]fof(Information society and new media) 3
503495 | gAtojgo] AMoju(Seminar on visual media) 3




