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500352 | 7]147FR]H 72 (Valuation Theory) 3
500353 | ofjAr%2] 2(Budget Management Theory) 3
500354 | ¥&5¥ YI7HAHIndustry-Specific Costing) 3
501085 | FHEMZ(Business Analysis Theory) 3
501086 | AX}AFA Y /e-8B]A|YU A( Electronic commerce/e-Business) 3
501087 | ¥7142] 2(Cost Management Theory) 3
501088 | 2l & (Leaership Theory) 3
501987 | oA"Y &(Marketing Theory) 3
506101 | B3i=2](Brand Management) 3
506102 | Au]AOA|E(Service Marketing) 3
506103 | S-&E32](Channel Management) 3
543511 | QQAtH2] & (Personnel Management Theory) 3
543512 | AjF&2] &(Financial Management Theory) 3
543515 | AAISHQ] 2 (Organizational Behavior Theory) 3
543516 | AH|X}SY=2(Consumer Behavior Theory) 3
543517 | EX}2(Investments) 3
543520 | A|AF&RARZE(Marketing Research Theory) 3
543522 | 287 &(Financial institution Theory) 3
543523 | 11 2(Science of Advertising Theory) 3
543524 | =APAA|E(Labor-Management Relation Theory) 3




543538 | AArI2]2 | (Production & Operations Management Theory 1) 3
543539 | AArI2]2 I (Production & Operations Management Theory 1I) 3
543540 | A Fu}stE(Management Science Theory) 3
543578 | AF3 A E(Financial Accouting) 3
543583 | A 23]A|2(Tax Accounting) 3
543585 | A EAEEAE(Financial Statements Analysis) 3
743707 | 74 I B tA R (Advanced Studies in MIS) 3
743749 | A A0 (Seminar in Accounting) 3
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500351 | AXRAIA Y /e-B] 2 A A L(Special Topics in and E-Business) 3
500355 | A2FA Q742 (Strategic cost Management) 3
501645 | QAQAXIHM2]HAL(Advanced Studies in Human Resource Management) 3
500358 | AFA SJAFAA G A|(Strategic Decision-Making Accounting) 3
501645 | QAXIH M2 A L(Advanced Studies in Human Resource Management) 3
506104 | opAEIAHABYA o] (Marketing Communication) 3
743701 | A FsFALHH E(Management Research Methodology) 3
743713 | AR E2]AL(Advanced Studies in Financial Management) 3
743717 | ZHEM Z(Securities Analysis) 3
743718 | AH|AY=AL(Advanced Studies in Consumer Behavior) 3
743724 | AR LR AL(Advanced Studies in Organization structure) 3
743725 | AREAAAL(Advanced Studies in Financial Analysis) 3
743727 | AASP=AHL(Advanced Studies in Organizational Behavior) 3
743728 | AFEA|AE(Capital Market Theory) 3
743729 | OtAIY A 2FE(Marketing Strategy Theory) 3
743730 | 2AEHE 2 (0Organizational Environment Theory) 3
743731 | AR A AL(Advanced Studies in Financial Accounting) 3
743732 | T3 A A L(Advanced studies in Management Accounting) 3
743733 | I ATAIAL(Advanced Studies in Auditing) 3
743736 | ASAFAGL(Advanced Studies in Accounting History) 3
743741 | A2 A AL(Advanced Studies in Tax Accounting) 3
743751 | ASFA LY HEN O] (Seminar in Accounting Research Methodology) 3
743761 | XA ES AL [ (Special Topics in Production & Operations Management 1) 3
743762 | AAFR]ES AL 1 (Special Topics in Production & Operations Management 1I) 3
743767 | Ho]E{Hj|o] AA] AENH JL(Special Topics in Database System) 3
743768 | A|AEIEAE gl HANU]WU(Special Topics in Systems Analysis and Design) 3
743770 | QAR K| YA ABIA L(Special Topics in Decision Support System) 3
743772 | I H A JLEH2(MIS Research Seminar) 3
743779 | AR AL (Advanced Studies in Electronic Commerce) 3
743781 | AARE2]AOjY I (Seminar in Production & Operations Management) 3
743792 | A|&AFARAFAL(Advanced Studies in Marketing Research) 3
743794 | SE2] AL (Distribution Management Theory) 3
743798 | OfAIE AAFAL(Advanced studies in Marketing Research) 3
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500349
500350

506105
543502
543506
543507
543513
543530
543544
543579
743702
743703
743706
743723
743796
743796
743797
507305
507310
507299
507300
507301
507304
507312
506105
743778
507313
507315
507311
507308
507309
507306
507307
507314
507302
507303

745t 18P 2 [ (Mangement Research Methodology 1)

MAER]E4A L | (Special Topics in Production & Operation Management 1)
A " AHY AL (Marketing Case Study)

3]A|Igto]2(Accounting Theory)

AIR Hsto]2(Management Information System)

A9 EA2(Business Statistics Theory)

AAbELE]2(Production Management Theory)

A’ 2AF2(Marketing Research Theory)

39X H st oL Seminar in Mis)

)3 A 2(Management Accounting Theory)

7495t Advanced Studies in Management)
aF3]Alo] &AL Advanced Studies in Accounting Theory)
749 rM|o]LSeminar in Management)

L ARAA Y Advanced Studies in Labor-Management Relation)
AAER]A0U2(Seminar in Production & Operations Management 2)
A2 Ao Seminar in Financial Management)
UFA”AO WK Seminar in Marketing)

AgA2AlT2]2(Advanced Organizational Management)
ZZ2HoHAIE)(Global Marketing)

287143 FE2AHStudies in Financial Institutions)

71 B E-2HLStudies in Corporate Finance)

718 SAIE A LEmpirical Research in Corporate Finance)
71 BRI REE A Studies in Corporate Governance)
gA|FduA YA Digital Marketing Strategy)

DAIE AL 94 Marketing Case Study)
AAEL2] A0 2(Production Management Seminar 2)
ABIATHAE”EA W Seminar in Service Marketing)
AH|RPBRE2 0L Seminar in Consumer Behavior)
AlAZoA " (New Product Marketing)

QIAlE]Hu]uSeminar in Personnel Management)
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Z A1 2e] 18 2(EmpiricalStudy of Organizational Management)
Alo] 2|0 Seminar on organizational theory)

PA

Alei = Mqju|LSeminar in Orgamizational Behavior)

PA

Iy

=X 240 Seminar in Promotion Management)
P42]A oW Seminar in Investments)
EZ 2] 0 M2]¥-(Studies in Portfolio Management)
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